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That's why, since 1950 colour advertising in WOMAN, are colour bookings for the first three months of 
JOHN BULL and ILLUSTRATED s increased by 410% - 1956 - £650,000 - the highest in our history. Send 
and would have been greater } 4 space been available. your enquiries now for any remaining colour dates 


available this year. 
More evidence of consistent growth Please let us know your requirments for 1957 


If WOMAN * JOHN BULL * ILLUSTRATED 


HARRIS KAMLISH, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LIMITED, 96-98 LONG ACRE, LONDON, W.C.2 
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We’ve tapped her resources ... | 


| i 
TERS £63, * 


ta =BIRMINGHAM | 


These totals are what Evening Despatch readers will spend during the year on domestic appliances. 
This information is given, together with much more, in our latest survey ‘“‘A £31,000,000 Market ’’. 


328,000 people read the 


Evening | Hespatc h for choice! 


For further information write to :— 


T. GN. PEARCE, LONDON ADVERTISEMENT DIRECTOR, WESTMINSTER PRESS 
PROVINCIAL NEWSPAPERS LTD., 167-170 FLEET STREET, LONDON E.C.4 


or to:. Kenneth W. Bailey, Advertisement Manager, Evening Despatch, Corporation Street, Birmingham 4 
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UNILEVER 


1S TOP TV SPENDER 


Top spender - by a large margin 
- during the first six months of 
comnercial TV was Unilever. A TAM 
estimate gives a figure of - 
£440,000, with J. Lyons & Co. Ltd. 
second with £176,500. Third was 


McCONNELL AWARD FOR GARVEY . 


The McComel] Award, for out- 
standing services to advertising, 
has been presented to Denis J. 
Garvey, managing director of Janus 
Itd., for his work in organising 
the Irish Advertising Benevolent 
Fund. He received the trophy at a 
THIS EMERGENCY EDITION of Adver- 
tiser's Weekly has been made neces- 
sary by the print stoppage in the 
London area. The resumption of 
work was not in time for normal 
production this week. We hope 
this is the last emergency issue 
we shall have to publish. 


meeting of the Advertising Press 
Club last week. 

Mr. Garvey is at present honor- 
ary secretary of the Irish Adver- 
tising Benevolent Fund. 


IRISH AGENTS' CHAIRMAN 
Michael B. Kenny, managing dir- 
ector of Kenny's Advertising Agen- 
cy, has been elected chairman of 
the Irish Association of Adverti- 

sing Agencies. 


Hedleys- (£62,000), Daily Mail 


the Beecham Group, with £139,000, 
followed by Shell-Mex & BP - 
(£76,500), Cadburys (£67,000), 


(£58,000), Gillette (£56,500), Nee 
tles (£50,750) and Guinness €46,500, 


Printers back at work 


The London printing industry re- 
turned to normal working on Tues- 
day. Later the same day the LMPA 
were due to meet four craft unions 
in discussions over new wage ag- 
reements. Further details are 
elsewhere in this issue. 


MISS FIELDING RETIRING 


Miss B.S. Fielding, director of 
GS. Royds Ltd., is retiring from 
active advertising this month, but 
will renain a member of the board. 
Miss Fielding is a past-president 
of the Wonen's Advertising Club 
of London, and a member of the 
NABS council. 


Fit and Foremost 


in the 1,700,000000 LOCAL 
GOVERNMENT MARKET 


MUNICIPAL JOURNAL 


3 CLEMENTS INN, LONDON, WC2 
TEL: HOLBORN 2827 
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SOCIAL PROGRAMME FOR AA CONFERENCE 


The social programme has been announced for the Advertising Associa- 
sion's Conference at Brighton fran Wednesday, May 9 to Saturday, May 12. 
1 civic reception will be held on the Wednesday evening at the Royal 
*avilion, when the Mayor of Brighton, ald. J. A. Trevelyan Leak and 
,rd Luke, president of the AA, will receive delegates. The reception 
rill be followed by dancing. - . 

During the evening the golf prizes, for events held dur ing that day, 
vill be presented. The full golf programme has still to be announced. 
st the midnight film presentation on the Thursday night delegates will 
e the guests of the Screen Advertising Association. The film to be 
shown will be "It's Great to be Young". 

Cn the Friday evening there will be a buffet dance at the Grand Pavil- 
On, at which a cabaret will be presented by Associated-Rediffusion Ltd. 
For the ladies, details of an event on Thursday have still to be an- 
nced. On Friday they have been invited to a garden party at Parhan 
ark by the directors of Hestminster Press Provincial Newspapers Ltd. 

caches have been arranged by the BET Federation. 

Throughout the conference, the social club at the Hotel Metropole will 
°@ Open every day. 


Press salesmen ‘must know their subject" 


A meeting of Sheffield newspaper advertising men were told last week 
oy Lt--Col- Jaurice VW. Batchelor, chairman of Batchelors Peas Ltd., 
chat selling the press was a marketing operation, just like selling peas. 
‘It's onl: another form of commercial transactia", he said. He was 
spoakin:; to them, on their invitation, on “The National Advertiser and 
che Press”. 

The cpo*: salesman's job was to mow more about the advantages of his 
‘ublicction than the potential buyer. “But he should always be careful 
tot tc cistort figures or mislead the advertiser in any way. He has to 
1¢ abls to distingnich between fact and surmise.“ 

Referrin- to camercial TV, Col. Batchelor said that the press should 
2 prepared to welcame any new medium which tended to increase public 
terest ‘in the great industry of advertising”. 


CaisDIAW TAX Wen CHAIRMAN 


A 2u nor crt excise tax will came Norman Rogers has resigned as 
nto effect ext year on the gross chairman of the IPR's educatio 
idvertisin- >z7enues of Canadian committee, md has beon suc- 
wecial editiois of foreign periodi- ceeded by R.A. Paget-Cooke. Allan 
als. The ¢:..:dian Finance Mini- Ashbourne has been elected a fel- 
iter, ire “larr.s, amnouncing the low of the Institute. 
ax, soid ti: . these periodicals 
od extended tu.eir activities to PRICE INCREASE: From Monday, the 
much an exte:! thet it was thought retail selling price of the New 
het Canailia~ ‘o:r2als were jeo- York Herald Tribune will be in- 
ardiaed. creased from Sd to 84 per copy. 
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‘MONOTYPE SPENDING MORE ON RESEARCH’ 


"Judging by this happy occasion, the customer seems to satisfy the 
manufacturer, and the manufacturer seems to satisfy the customer", said 
Sir.Godfrey Ince, guest.of honour.at a luncheon given by the Monotype 
Corporation Ltd., on the occasion of the London & District Monotype 
Users' Association's annual meeting at tne Connausnt zooms last Thursday. 

Sir Godfrey, chairman of Cable and jireless, was replying to the toast 
of the guests, proposed oy Brigadier Sir George lharvie-Watt, chairman of 
the Monotype Corporation. those at the lunch, said Sir Godfrey, had a 
common link with his company in that they were in the sam business - 
the accurate conveyance of words,-anmecessity in both printing and the 
despatcn of cables. 

eric J. liarrison, chairman of the London & District Monotype Users' 
Association, proposing the toast of the Monotype Corporation, referred 
to automation in printing. He said that he was sure that the “backroom 
ooys' in tne Lonotype Corporation were looking to the future and 'work- 
ing on plans for push-button machines which would do anything at the 
touch of a switch - “although,” he added, amid laughter, “I hope they 
will not follow copy and become unpopular." 

the Users' Association, he said, was grateful to the Corporation for 
iss support and for the instructive and useful works visits which the 


Corporation had arranged. 


Brigadier Sir George harvie-Watt told the luncheon that the Monotype 
Corporation was looking to the future and was trying to solve the day- 


to-day probelms which users were faced with. 


“Ye are spending more and 


more on research and developments*, he said. 


LARGER TV WIRROR 


TV Mirror, published by Amalga- 
mated Press Ltd., is to be permane 
ently enlarged, and its price in- 
creased to 6d. from 4d. 

The April 7 issue, on sale next 
Wednesday, will contain the first 
of a series of special photo sup- 
plements, including a two-page 
panorama, "The Cavalcade of TV 
Stars“; there will also be a com- 

petition for a £500 car. 

Promotion for the new issues 
will include press advertising 
and douole-crown posters. 


WIN FOR CkaisoxvSs W.S.Crawford 
Ltd.'s darts team, led by Fred 
Folkerd, beac Studio Brigss Ltd. 
2-1. Zinishing doubles for 
Crawfords were ootained by Ff. 
Snowling and *. Folkerd. 


"NO" TO SHELTER ADS 


When Watford Town Council asked 
if London Transport sxecutive 
would allow advertising on six 
"bus shelters to ve put up in the 
town, they were told in reply that 
“while the Executive is not barred 
by statute from commercial adver- 
tising at bus stops, it has been 
its policy not to join in adver- 
tising, as frequently commercial 
rights become neglected, and ad- 
vertisements defaced,resulting 
in an unfair reflection on the 
activities of the transport xxecu- 
tive." 

Instead, London fransport has 
offered the Towm Council £20 to- 
wards the cost of each shelter 
as long as no advertising, other 
than its own, is al lowed on them. 
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FIVE-YEAR AD PLAN FOR FURNITURE 


. plan for @ sales promotion partnership for the furnishing trade" 
ith an initial appropriation of £20C,0CuU rising to i60U,UU0 in five 
years, is now being studied by leading manufacturers and retailers in 
the industry. it has been prepared for the British Furniture Trade Con- 
federation under the supervision of Vennis Clive, head of the depart- 
ment of trade promotion at the 


International Wool Secretariet, 25 PER CENT RISE 


and with the assistance of G.jVW. 


‘Leslie Reece, of C.d.Lytle (Adver- IN WINE SALES 


tising )Ltd. 


Chairman of the Confederation's T.Ge Porter head of a Leeds firm 
collective publicity comnittee, of wine and spirit merchants, and 
Henry J- Sutcliffe, former chair- chairman of the Yorkshire ‘ine & 
man of the Leeds Publicity Club - Spirit Merchants' Association, i 
=< this week: i told last week's annual neeting 

"The scheme envisages 2 five- of the organisation that he had 
year project of steadily expanding seen very few camerts about the 
activity, based on proved merchan- trade outside the trade press. 
dising practice and employing @ He ed “Thy is t is? Is the 
wide range of co-ordinated pran- publicity poor, or are the funds 
otion activities grouped under too snall? Qr is it simply that 


3 main } dines « di - 1 ° : . 
five main neaaings U rect advert +he averare exec itiv >, in the 


: fo cr near aYr TY c - «| so a . 
ising, consumer press iidtormaitton, face of surtax, loses interest in 
sales training for retail staff, eae er ee a ° 
ra 4vwisad bode tat, a@vUU — 
anufacturer vd retailer support "Tl a4 convinced that advertis- 
programmes, and market end sumer tn s essential the trade to- 
11 
research" lay". 
Pe 4.4%. «ood, chairman of the “ine 
WwW OFS:IDING 2 enti ; aon 
& Spzrit Association of Great 
It has been calculated that, Britain, said in the ccurse of 
based on manufacturers’ sales, the his speech that recently their 
adio and TV industry spent 25 publicity had increased the int- 
per cent of its income on pron- erest of the public in wine to 
otion last year, the clectric vace- such an extent that in the past 
uun ere’) four per cent and el- two years wine co1sumption had 
ectric washing :achines 2-2 per gone up by 2,506,000 gallons - 
cent, while the furniture trade an increase of 25 per cent. 
sponé only 1-5 per cent, and the The association estimated that 
bedding industry only 0.6 per cent tuday instead of £16,000 they 


on promotion. ought to have a greatly increased 

The draft scheme states that leven sim - smething in the rer rion of 
if individual appropriations were £50,000 - to spend on publicity 
trebled, the furniture industry and advertising. 


“would never succeed in competing The figure of only £16,000 meant 
: . , ites 9 ——- -o- 7 
on an equal footing with its rival 


thet only a proportion, probably 
industries because the wide range about oe third, of the members 
of goods and services it coffers of the wing and spirits trade, 
would male the effort too scat- were contributing to the advert- 
tered to resister a concentrated ising the association carried out 
impact! , he told memborse 


— 
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‘Too many exhibitions’ 


ADVSRTISER'S WEEKLY 


says Kenneth Horne 


There were toc nany “little” fairs 


this country, Kenneth liorne, 


nn) 
manasing director of the 3ritish Industries rair Lid., told a mectinz 


of the incorporated aAdvertisins «sanace 
Rn 


Association at the Valdorf 


otel last week. le was speaking on “Exhibitionitis". He was not 


really’ against the people who ors 
it would be better for then to “cone 
under the umbrella of the BIF". They 
would then, maong other things, get 

the benefit of the BIF's large adver- 


 teatne amen 
tising campaig. 


lire Uorne gave a brief outline of 


the history of the BIr, its pres- 
ent set-up ant s.ne of its alms. 
Ie said that they were trying to 
put over the slogan: "Sal esman- 
ship by shovmanship", and also 
trying to put a little more g;la- 
our into the air. 

cne of the canplaints of the 
ashi bitene: continued Lr. ilorne, 
was the lack of interest Of hone 
buyers. But 75 per cont of the 
people who visited the one fair 
st year had been to the first 
F at Barls Court this yoar, and 
there had been 3,0CU genuine 


3 
buvers fran overseas. 
Wm, 4 +} — : arnir 
The trowble, however, is lack 
> -— tennis -_ =. Ww oy ea’ v.,, 
of representation,” he said. “You 
srinisiesscmelepotijiinat ibe ine 


IPA v AA GOLF KATCH 


The solf meeting between the 

ivertising Association and the 
Institute of Fractitioners in 
idvertising is to be repeated 
this year. A four-ball match 
play competition will take place 


at the Royal liid-Surrey GC on Jed- 


nesday, June 13, for a challenge 
cup wich has been presented by 

orman lloore, past president of 
the AA. ire oore will captain 
the AA team. 

“7eG.D. Softly (iillings Press 
Service Ltd.) is organising the 
IPA tean, and Andrew liilme (Jrap- 
ers secord and “ens car) is to 


ack ror ¢:@ a: tean 


1igsed the small fuirs, but he thought 


cannot get people to go tu a 
fair if only one firm in a part- 
icular line is exhibiting. ‘here 
the individual sectiong are rep- 
resentative, the Fair was a 
Success. 

"I an a believer in intornat- 
ional fairs. They are the ones 
which bring in the visitors. I 
think they are the answer to the 
problen." 

In answer to a question conc- 
erning the admittance of the 
public to exhibitions, lir.Jicrne 
said that the averase exhibitors 
did not welcome the public. He 
thought it was better for com- 
plete days to be allocated to 
them. 

W.i.Youne, of the British Qver- 
bcas Fairs Ttd. said tnat cver- 
seus iuirs were a form of “three 
dimensional advertising.” They 
provided a meeting gruund - and 
that wes where they scored over 
normal advertising, i2 newspap- 
ers,magazines etc... 

avy firms did not make the 
most of their opportunities, 
claimed Mr. Young. They spent 
thousands of pounds on putting 
up a stand at an overseas fair, 
aid then sent a junior member 
of the firm to look after it. 

Before a firm bought spece it 
should make sure that the market 
was right, and that services and 
stocks were available; then a 
person in authority could be sq@i 

A’ standard type of shell stand 
was approved by both lir. horne 
and kr. Youns. ivr. Horne said ! 
Was investigating the aspect 
shell stands. 


“ 
O° 
a) 


= 
| - 
—_ 


ADVERTISER'S WEEKLY March 30, 1956 
DUBLIN NEWSLETTER 


With sponsors waiting in line for more time on Radio Bérann, either 
in the early morning (3-9 @eme) or at lunch time and other advertisers 
showing an increasing interest in the use of films, there appears to 
have been a widening of the hitherto conservative approach of Irish in- 
dustrialists to advertising media. Their-basic adherence to press adv- 
ertising shows no signs of weakening, but they are beginning. to show 
more appreciation of other media. Latest organisations to enter the 
film field are the Irish Sugar Canpany; with an information picture 
designed for rural commurities, and Irish Ropes Ltd. with a 35 minute 
colour featurette made by Rex Roberts for-16 rm exhibition. - Aer Lingus 
hes also c.mnissioied a new film, based on a script by novelist L.A.G. 
Strong, and the dJational Savings Cumnittee is preparing a second pic- 
ture on the subject of savings - supplementing "Where Does the Lioney Go? 
produced about two or three years back. A production by the Electricity 
Supply Board is also due for screening this month. 

x x x x 

The tendency to regard advertising agencies as being “easy morey " 
still seeas to be prevalent in this city. I have been approached rec- 
ently by interested parties wio wished to “buy in" on m advertising 
agency, stating that they could influence a substantial portion of 
business. In one case the account was already held by an agent who has 
served the client for a number of years but neither of the other accounts 
were of a type to offer a reward to an agency for the work likely to be 
involved. There is a similar tendency to discu commercial television 
in the same way; at least three groups have expressed their “interest® 
although, so far, none have provided the capital for TV film production. 

The opportunity exists, however, because a project has been placed 
before the Minister for Posts and Telegraphs by an Irish organisation, 
for the establishment of a transmitter and appropriate relay points 
for a combination television service wnich would carry both sustaining 
and sponsored programmes. The Minister, Mr. Michael Keyes, is reported 
to be still considering the matter. 

x x x x 

Despite the tightening financial conditions two new publications 
have been anxounced recently. One, the Gaelic eekly, a newspaper de- 
voted to the activities and aims of the Gaelic Athletic Association end 
its kindred organisations, has already made its @ pearance and should 
cover a wide market since Gaelic games have a large and enthusiastic 
following, particularly in the provinces. It is being published fra 
Dublin under the editorship of Yatrick K. Dowmey. 

The second publication, due to make its debut this month, is Irish 
Gardening also published in Dublin, with Charles Yard as editor and 
Willian Sullivan as advertising manaser. This is to be a shilling 
monthly and covers a field which, strangely enough,seems to have been 
neglected in Ireland despite the high level of interest in gardening 
in the cities and major towns. 


: x _x x ee 

The Northern Irelami Tourist Board has recently joined the users of 
16 sheet poster sites in the Dublin area. David Allen's have also un- 
dertaken a similar campaign o1 behalf of Illustrated. 
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POSTERS COMPLETE THE CAMPAIGN 
a a aT 
WITH REPETITION IN COLOUR 


SAITISH POSTER ADVERTISING ASSOCIATION ' LONDON POSTER ADVERTISING ASSOCJATION (TD 
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pe one 


DAVID 
POALLENS |) ceireeces 


Both are for experienced men to 
nce 


oS wre er 


work on important national accounts. 
Remuneration accordingly but 

P3 candidates for the jobs will be 

| 


—" ey expected to produce concrete evidence 
e at from Tuesday, April 3rd, 


their North West Area Office will of real ability. 
: occupy new premises at 


' COPYWRITER 

: 51,PEMBROKE PLAGE, 

é : Capable of producing consistently 
: LIVERPOOL, 3 


good advertising copy and from time 


vheA 


¥ 
g Py sal se 
: Telephone Royal 1705 a to time a brilliant campaign idea 
i Telegrams: DALLEN, Liverpool 3 
a # 
and that their : VISUALISER 


St. Helens Branch Office is now 


occupying new premises at Capable of designing advertising 


oid de etaee Pu 
ih eT far 


7*y 


of a high standard and taking 


1, KNOWSLEY ROAD, 
ST. HELENS. 


work from rough to final proof 
Telephone. St. Helens 3314, 


responsibility for controlling his 


Applications will be treated as 
strictly confidential. 
Write details and when 


available for interview : 
Creative Director 


4 26a Albemarle Street London W1 
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‘£4 MILLION A YEAR FOR A-R’ 


Facts and figures on how the first six months of commercial TV have 
been utilised by Associated-Rediffusion Ltd. were given last week in a 


special announcement by Cecil 


Lewis, deputy controller of programmes. tie 


said that as an advertising:medium, 510 products had been advertised in 
A-R's time, and for this*the contractors, ecntroliers of London's mid- 


week programmes, had been paid . 
over £2 million. 

“That is a rate of £4 million a 
year, and it makes A-R the third 
largest advertising medium in this 
country," he claimed. . "No wonder 
our advertisers are continuing to 
buy time from us in increasing 
proportions", he said. 

Mr. Lewis said that two-thirds of 
the people with the choice of both 
TV channels preferred ITA programe 
mes. There were now 640,000 sets ™ 
in the London area alorie capable 
of receiving ITA programmes com- 
pared with 235,000 in September. 

Speaking of the numbers of homes 
viewing throughout the week, he 
said that in October, ednesday 
was the lowest day with 85,000 
homes viewing, with Friday fourth 
and Sunday at the top with 187,000. 

At the beginning of the New Year, 
Sunday still led with nearly 500,00 
homes, while Friday had come up to 
take second place. 

At the end of February, \iednes- 
day was in third place, with Tues- 
day fourth. And the new leader was 
Friday - "now seen by over a mil- 
lion viewers", claimed Mr. Lewis. 
"That means that A-R has three out 
of the four leading days". 


MIRROR SUPPORT: The Daily liirror, 
in association with the Lancashire 
Automobile Club, will organise the 
Morecambe and Heysham National Mo- 
tor Rally, from May 11 to 135. The 
Daily Mirror will publicise the 
event and will ore a trophy for 
it. ' 


Of ficial. stand: at 
_ Brussels Show 


_ Britain will have an official 
pavilion as well as an industrial 
pavilion at ths 1958 Brussels Un- 
iversal and ‘international Exhibi- 
tion, it'was announced last week. 

Sir John Balfour, Commissioner- 
General for the UK participation, 
said that the British site would 
cover five acres, 75 per cent of 
which would be occupied by build- 
ings. In addition, Britain will 
stage exhibitions in the Palaces 
of Science and Arts. 

The Industrial pavilion will 
provide 100 sq ft of covered spac? 
for the display of tools, machines, 
and power supplies. There will 
also be a cinema, shops and an 
Singlish inn. 

Board of Trade support has been 
promised for the project; some 50 
countries will take part in the 
Exhibition. 


GROUP RATE RISES. 


The western Morning News Co-Ltd. 
has increased the advertisement 
rates of eight of its 12 papers. 
New s.ecei. rates, with effect from 
Sunday, will be: Western llomming 
News from 15s to 17s; Western Ev- 
ening Herald 14s to 16s; Express 
and Echo, Exeter, 10s to.lls 6d; 
Western Times and Gazette, 9s to 
10s; Exmouth Chronicle, 3s to 3s 
6d; Wést Briton, 12s 6d to 14s; 
Cornisk “Guardian 9s to 10s; and 
The Cornishman, 6s to 7s 6d. 
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Industrial editors to see Scan-a-Graver 


The British Association of Industrial Editors will hold its annual con- 
vention at the Queen's Hotel, Cheltenham Spa, from Thursday, May 10 to 
Saturday, May 12. 

On the Thursday evening, delegates will register, and will then attend 
@ special reception at which the president, Lord Crook, will preside. 
Advisory Clinics, at which delegates may consult experts by appointment, 
will be in session throughout the evening. The consultants will be: 
layout (including the use of colour where applicable), Brian Hilton (Ad- 
vertiser's Weekly); typography, P.C.Allen (Monotype Corporation Ltd. ); 
and photographs and illustrations, Ke Garland (art editor of Design). 

On Friday the conference will be opened by the president of the Asso- 
ciation, who will also introduce Robert Carr MP, Parliamentary Secretary 
to the Ministry of Labour and jvational Service. After a coffee break, 
W. Vaughan Reynolds, editor of the Birmingham Post, will speak on “The 
Gathering and Presentation of News". 

Other speakers at the conference will include David Wheeler (British 
Market Research Bureau), Barnet Saidman (News Chronicle), and Charles &E. 
Batey, printer to the University of Oxford. 

At a dinner on Friday night, the guest of honour and principal speaker 
will be the sarl of Selkirk, Chancellor of the Duchy of Lancaster. The 
Mayor and Mayoress of Cheltenham will be among the other official guests. 

On Saturday morning, a demonstration of the Scan-a-Graver squipment 
presented by V. Siviter Smith & Co. Ltd., will be followed by the sev- 
enth annual meeting of the Association. Later in the morning the pre- 


sentation of the awards in the BAIx's House Journal Competition 1956, 
will be meade. 


SH&LL'S AD SYSTEM "SITS VAC" ON TV 


Details of how the Shell group A “Situations Vacant" advertise- 
of companies organised their ad- ment has appeared on commercial 
vertising system were given by Al- TV from London. On Sunday evening 
exander Wolcough, publicity advi- the Matthew hall group of compan- 
ser, to a dinner of the Advertis- ies, which is connected with the 
ing Creative Circle last week. petroleum industry, supplemented 


The post-war increase in vehicles, 
said Mr.Wolcough, had opened a 
mass petrol and oil market for 
Shell, and campaigns for new pro- 
ducts had had to be drawn up. 

A. comprehensive programme of lec- 
tures to marketing men on advertis- 
ing had been drawn up, and lir. Wol- 
cough thought that this step would 
pay “handsome dividends" in the 
next five to ten years. 


their normal methods of advertis- 
ing for staff by showing in a 60- 
second spot part of their drawing 
offices and the type of contract 
on which applicants are likely to 
be engaged. 

LI. Brissenden is the company's 
publicity officer. 


RATES UP: Owing to rising costs, 
Greater London's Greater Press Ltd. 
will raise its advertisement rates 
from £21 to £25 per s.c.i. with 
effect from May 5. 


__} 


ADVaATISs2'S iss Ly 


ANTI- TRUST ISSUE IN SWEDEN 


There must be liberty for an advertiser to discuss freoly with the 
.ccney how work is to be allocated between them and how much re- 


‘unsration there should be. ‘th 


was one of the main points stated 


oy Allan instrom, president of the swedish Advertisors' Association, 
vnen he gave evidence bsfore the Council for the Liaintenance of Comn- 


orcial Fresdom recently. 


The issue under consideration was whether the present methods oper- 
uted by authorised advertising asencies contravened legislation passed 
in 1954 which aims at counteracting restraint of competition. The 
inquiry had been cailed for by the “non-authorised" advortising agencies 


If the advertiser savod work in t 


he agency, continued Mr. snstrom, 


sither by taking the initiative in buying space or by producing advert- 
ising material, it should then be possible for him to be compensated 
under an agreement with the agency. Further, he went on, the Advert- 
isers' Association was of opinion that an advertiser should be ail- 


owed to have a financial in<erest in an authorised agency. 


It also 


thought that an advertiser with an advertising de.artment able to do 
the sams work as an advertising agercy should be entitied to the same 
commission as the agency when plec: g orders directly with a newspaper 
or through a central office owned .y the advertisers. 


“This must be a fundamental right, and » 
being examined in a way approved by the 


agree to every such case 
“GP. The Advertiwers' Ass- 


ociation is not attacking the advertisius rights of the newspapors....-. 


we fully appreciate that each newspap 


ec will fix its own rates on ths 


basis of the circulation and oth-> relevant circumstances", he said. 


_ x 


~ x 


Background to the inquiry is the action of the newspapers which, 
at the end of 1954, made the authcrised agencies their commission 


agents. 


it was also declared permissitie for an authorised agency to 


surrender some of the commission to a non-authorised agency (but not 


to an advertiser). 


The special commissioner, appointed to decide whe- 


ther the efrect of a restrictive practice may be harmful within the 
meaning of existing legislation, drew the attention of CMCF to the 
situation and among the critical coments was the point that an agent 

is not allowed to pass eny part of his commission to an advertiser. 
Surthermore, that commiscion should be paid only to agencies, authorised 
oy the National Publishers' Association and according to a porcentece 


Sixed by it. 

SALES PROMOTION: The spring lunch 
of the British Sales Promotion Ass- 
ociation was held at the Shaftes- 
oury Hotel last week. The guest 
speaker was Paul Jennings, who said 
tne people who tried to promote 
sales in this country wore “up ag- 
ainst it". There was the attitude 
that one.should not speak too loud- 
ly about commerce. 


PUBLICITY COUNCIL: The National 
Farmers Union has appointed a 
committec of 30 members to make 
recommendations on the future 
development of the Union's pub- 
licity and PR policy and the ex- 
pansion of its acitivities in 
this field. On the committee is 
the president Sir James Turner. 
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of Labour or 4 heduled S:nloyment .cenecy if the applicant is a man 
aged 18654 inclusive or a “roman 8-59 inclusive unless he or 
she or the employment, i cc epted m the provisions of the 


2 


APPOINT! SNTS VaNTE! APPOINTMENTS VACANT 
YOUNG MAN, 24 - 
poste Some ex 
to think "vis 
Box3268 Adevee’'] 


Miabvinian yoriting ARTIST/DESIGN&R required for promin- 
ent packaging firm in North East 
London. Excellent opvortunity in 
progressive Studio for younr man 
capable of vreparing roughs and 
YOUNS ARTI Ze with ex rience finished adr for reproduction 
of layout typocraphy, lettering, oy Letterpress, Photo-Litho and 


l- Sti ay or +" a Fo . 
el at mei vey? Photogravure processes. Pleasant 
Could a poe 


Box3270 Adee 


PI 
vorking co} ions. Canteen. 5 day 
eke anpl: cating age, experience 
Ce Lil ; id salary recuired to 

BUSINESS OPPORTUNITIES 3ox5255 Ad. cekly 180 Fleet St. 3C4 
AGENT recuired Silk udi 
Top commission 
BoxS271 Ad."leexly 180 


DISPLAY TI [. é& Poster Artist with 
modern ideas recuired. Comfortable 
studio providede Full time employ- 
mente Apply Jricks Mans Shops Ltd. 
93/95 Clarence Rd. Clapton &.5. 
\mherst 6685-6 


PRINTERS 
DUBLICATE WHAT YOU CAN'T print at 
Rosa Phillips, 30 Budge Row, H.C.4. 
CITy 5408 


PUBL CITY ASSISTANT required for 
radio and electronics company in N. 
Londone Interesting position cover- 
inc advertising, printing and exhib- 
ition work.e ‘rite 

Box3269 AdeVeekly 180 Fleet St.uC4 


ACCOMMOD.. TION. 
OFFICE/STUDIO To let in Viest Ende 
Rent 2 gnse per week. use of tele- 
phone by agreement. Ring 
49684 for avpointment. 


APPOINTMENTS JACANT. ADVERTISING. A vacancy has arisen in 
GENGRAL ARTIST required, capable of, progressive ani expanding agency 
designinz showcards and construct- por 4 studio Manager. bully exper- 
ional cut-outs for all point~of- ienced man capable of supervising 
sale advertising material. Exper-  ctudio and producing ideas and lay~ 
ience in this type of work essen outs of the hichest standard for 
tiale West end studio. advertisements and all forms of 
30x3266 Ad.Weekly 180 Fleet St.EC4 printed matter. This is a genuins 
opportunity for a firsteclass man 
to grow with the company. A good 
commencing salary will be paid and 
a modern semi-detached house in 
residential area is avai lable to 
rent. Apply Managing Director, Beard- 
more advertising Lti., 125 Soho till 
Birmingham. 19. 


MALE OR FEMALE ASSISTANT (age 18-14) 
required for copy control section 
of small advertising agency ¥.C.2. 
district. Some arency exverience 
desirable. Permanent, pensionable 
post. 5 day week, Canteen. ‘irite 
Box3248 ad.‘ieekly 180 Fleet St.8C4. 
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March 30, 1956 TISER'S WETKLY 
CLASSIFIE ISEMENTS 
: ‘ABPbiartehrs Safad 


Advertising Uxecuti re required, 
GENERAL ARTIST Duties wuld cover preparations of 
ad-ertisement lay-outs and leafletg 
brochures, etc., maintaining photo- 
graphic record of jobs, preparation 
of handeouts to the Technical Presq 
maintaining technical reference 
library. “rite stating age, exper- 
Generous salary. Profit sharing ience and sslary required to 
nd pension schemes make the job Paterson Sughes Engineering Co.Ltd. 
musually attractive financially. Bedford House, 
Write for interview to the Bedford Street, 
Art Director, Strand, 
ARTHUR S&S» DIXON LIMITED London Vie Ce2. 
229 High Holborn, 
London W.Cel. 


A rapidly expanding advertisinz 
agency would like to hear from 
general artists who are attracted 
by the prosrect of working on 
important National accounts. 


CPV EXPORT LTD 
RETOUCHING 42, wa naa 


ARTIS T require young layout artist- 


reguired designer-typographer. Agency 
able to pro‘uce work of high experience essential. 
standard. 
SMH ADVERTISING SERVICE LIMITED 
2, Doughty Street, 
London eCel. 
elephone. CHA. 3901/3902 


CIRCULATION MANAGER required by 
London publishers with group of for all Advertising anda °-les 
weekly and monthly periodicals. literature, Top “uality Black 
teply fully stating ace experience and “white and Colour photo litho. 
30x3254 Ad. Vedely 180 Fleet St. 304 GOTHIC PRESS LIMITED 
Euston 5845 42 Osnaburgh Street 
*IRST=-CLASS JOURNALIST recuired to (Opposite Gt.Portland St. Stn) 
act as Scottish Nanarer of leading 
London Public kelations Consultants. 
Position is one of creat responsib- 
ility and scope with headquarters 

in glasgow. Please write giving full 
particulars to 

Box5204 Ade“leekly 180 Fleet St.2C4 


MANAGEMENT/SALZS Consultant invites 
executive/profess ional man share 
office (Knightsbridge). Also oppo 
tunity associate on important as 
gnnentse Advertising or Pek. pe 
ality welcomed. 

30x%3263 Ade ‘eekly 180 Fleet St. 


LOVERTISEMENT COPY CLERK, shorthand 
typing, required for trade journals. 
Progressive post. 5-day week. Lun- 
cheon vouchers givene Ring lirs. 
Steed, Fleet Street 1555. 


21,000 needed by publishers wit 
sound new magazine. Directorship. 
Box3262 AdeWeekly 180 Fleet SteEC4 
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VACAN 


YOUNG RETOUC! 


lance Artist; this a sound sit- 
urtion for a le vel headed person 
wishing to grow with the Studio. 
Situated “W.1l. Please write 
Box3240 AdeWeekly 18) Fleet St.&C4 
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ARTIST = ALL rounder, ‘ ei ther sex 
reqd. by Busy Advert 

Visuals, lettering, 

Wide variety of work. 

Box3158 Ad.Yeekly 180 Fro 


The 


WANTED. ane assis tant 
tor of a photorrathic veriodic 
10t0 
erat Ta, 
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‘with some photorraphic/ pr 


ing knowledge and 
some knowledge of 
editorial work. 
of 


ew 
oe 
overti 
Sen 
experience etc. 
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connec 
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the ability 
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participation 
2750 

Box323 6 Ade | 
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ke ading 
Children, 
rhest 
Particuls 
Boxé24é 


rs to 


sey 
Ist 


7m 
wate 


JUNIOR STUDIO . wan 

rough pencil ean and some 
ished letterinr, etc. in publishers’ 
office near Strand. Details and 
Salary required to 


Boxd249S AdeVeekly 180 Fk et 
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St.EC4 
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gc estneal 


: ASSISTANT age 27 to 30 
to work with Est« shed fre required tv internat ional 


Group of 
connection 


commer= 


io or film 


irency would 
is an 
saul arta 


Company 


£750 to £900 


sir hse 


ens ineton 


axperienice 


MeaNTS 
EE 
: 
iterestse 
ome commer= ei 
2st +10 years } 7 
een socn™ in 
reneradt 4 
ins 7 : 
° PS 
f 
BC4 
. Edi- Pension an’ profit par a. 
ral, schemes in operation. ‘rite 
eal- Boxd229 Ad. ieekly 180 Fleet St.EC4 
with 
ing and MASS-OBSEF VATION IPD., recuires . 
details researth o*ficer. “irite, with de- 
tails of sualifications, Ci 
Boxozoo Adetemiy 150 rrect St.EC4 present saiary to 7 ee 
Chureh Court ’ Ve Se : 
BRAND MANAGER aged 27 to 35 requieg 
- red by international Group cf Come TECH. TIST recuired with abe 
panies for work im mummmrtion with ility te oreduce Layout for Adver- Sl 
their overseas HM. Canci- tisinge *: 2 First Chss ietou- ._ 
dates should have had at least four cher Wam-e snus and pension 
year's exyerience ir comnerce, pre- schemes 11: soeration.e “rite 
ferably on sales or aavertising 3090x3177 ad.eekly 180 Fleet St.EC4 
side; should de adaptanle mc have ' 
> gain co-or ration MAY & Ba¥2': LID., Dagenham, Essex. 
Pension and srofit recuire an azoncy experienced visua- 
schemes in cperation- liser and -vporrapher (male) for 
£300. “rite to ournal adworcisements, brochures 
eekly 160 Fleet St.RC4 @nc adi rtat ons: previous work on 
echnical accounts an advantare.e 
BUSINESS WOMAN, with proved selling ffontritutory Pension Scheme. Apply 
ability, considerable scope with tnitially in writing, avwting ref- 
fidland vhotograrher sof crence Noe.24 so the Personnel Officer. 
Yeddinzs & Industry. Hi- 
ry for malified person. \DVERTISEMENT REPRESENTATIVE (ex- 
a ssrienced) required by olc-ecstabli- | 
i 
deYeekly 180 Flect SteEC4 shea Corn>ractors for Ee London & 
Essex te sell Sub Post Office 
advertisemerntse 25/¢ commissione 
'Phone TEM 6248 for appointment. 
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ADVERTISING AGENCY 


reavires 


Experienced competition organ- 
iser for monthly sales drives 
among teams of speciality 

employed by National 


Ad. Weekly 180 Fleet Street EC4 


“OLF ELECTRIC TOOLS LTD. 


invite applications for respon- 
sible position in their expand- 
ing Publicity Department. Good 
proswcts for man with right 
experience and proven admini- 
strative ability. 


Full details in writing to 
Publicity Manager, 
PIONEER “YORKS, 
LONDON W.5. 


DISPLAY AND MANAGER 


EXH IS ITION 


<ESTETNE >) 
Boi hil 


LIMITED require tyio 
dditional artists (male) in 
cement for prep= 
thnical line drawe- 
Canteen and 
Tel. TOT 1050 
fice, Broad 
London N.27 


‘ lve ae 
— 


facilities. 
ee Personn el 


Qn 
Au LCALTL 


recuired by 
Office Machine 
in London. 
Salary £1,200. 
Pension Scheme applicable. 


leading Company 


TOME 


~~ ws 


a 


Ager ICV, a 


Technical Account 


rdin 
in close col- 
Director on 
interestinge 
~ Preferably 
Northe Salary 


a 
accourts 
rIsts 


Ine } 
day week. 


4 


for interview tc 


& Associates Limited, 
Langham Place, 


London ‘Yele 


Tel. LANgham 0434 


ealing 


. £ 7 
an tan 
\A- 
AG 


Assis 
ertising 
Prestcold erat ior: 
the Pressed Steel 
Duties will be nine 


4- ~ ‘ n+ 
she mr eparation 


is recuired 
Department C 
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Company Ltd. 
in connection 
nc vrinting 

1 appli- 


itereture.e 
will be 
own 


7 4 
The select 
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to 


expected 
rf ao 3 « 
initiative. 


and 
Enrinee 


PERSONNEL 
Pressed Steel 


Company . Ltd., 
COWLEY, 
Oxford. 
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advertiser. 
Apply 
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Write Box 3265 
L Ad. “eekly 180 Fleet Street EC4 
A FLIGHT OF FIRST CLASS ARTE ADVEPTISING ASSISTANT 
EE Etat tN a oh ag ne tone eee sintiedpaetinenanaoeeanpesilicgsomiancteegiiaiataticag 
tequired by leadin 
with National & &, by the 
includinr:- the 
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ee . 4 ad + Sid ; 
| to ability. To 
laboration vri4 
series of ver 
LETOUCTIING R | of I 
trained in the cant me work on 
according to ability. his he ability 
7OOD ALL ROUNDSRS - For finished to write technical ‘copy! is an 
irtework. salary according to essential quali™Mcation KTIOW 
bility. Five (MMM First clasd ledge of Refrigeration ring 
studio conditions. is desirable. 
Telephone or write EM Please send jietails of experience, 
age and present salary to the 
Planning Director, 
Je Pp MAM arn 
PSs Se eae ow al 
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ADTERTIS 22'S 
C AS § A 
APPOINT 3. SNPS Vi. WalTS> 
TSCHNICAL AD ISinG SPECIALIST 
seeks gular as account executive 
manager of technical department in 
agency or as advertising manager. 
Specialised knowledge of electrical 
and electronic apparatus; medical 
and pharmaceutical products; 
trial instruments and control 
mente Vide expsrience in copywri 


Box5244 Ad,.“eekly 180 Fleet St. 
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ADVERTISER (36) 15 years experience 
seeks post as Assistant Publicity 
Manager or similar position with 
good prospcts. Preferably London 
or Kent. Phone Farnborough 5455 or 
Box3261 Adewleekly 180 Fleet St.C4 


COPY WRITER, Young woman with 5 
years retail store, agency and 
journalism experience desires pos-= 
ition, preferably in London. Degree 
in English and psychology. 

Box3258 Ad.‘ieekly 180 Fleet St. C4 


BCRSTARY OR ASSISTANT. Girl, 21 
seeks post. G.C.5. (advanced). 3.A. 
Hons. French (London University). 
Shorthand typing. Was Assistant 
Social Secretary, University “uild. 
Publicity or Editorial Off oref. 
Box3260 Ad. “Yeekly 180 Fleet St.m4 
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Trade 
Griff 
well 


FOR SC:AP 
etc. (Del. or per 
BTALS LTD. VALentine 9677. 


CAS: PAID 
Zincos 
ILFORD 
= 
PEATUINES REQUIRED for show business 
piz-up ard cartoon books. Details 


Box3253 Aad.‘leekly 180 Fleet St. 


C4 


 Box3255 Ade’ 
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DVERTISENEN 

MISCELLANEOUS 
ALWAYS BUYING at top prices: Brass 
conver half-tones, ster: mono 
founders, zincos and al! printing 
metals. Prompt service and settle- 
ment. Belgrave Buyers Lid. (A.%.) 
5 Belgrave Gardens Londo: N..8. 
MAlIda Vale 7513. 


TT 


‘tT 


eos, 


eauip- 


Cling 


ARTIST 
in booklets 
Box3063 Ade? 


LAYO am” 


4 


FREE LANCE ARTIST 
ience. Exhibition, 
eral work. Tel. 


20 years exper- 
Display and gen- 
CUN 0918. 


SALES AND WANTS. 
GRANT STANDARD PROJECTOR or similar 
model required - in food working 
condition. 
Box3257 AdeWeekly 180 Fleet St. 04 


BUSINSSS OPPORTUNITIES. 
ARE SALES OF CLOTHING soaring in 
Belcium, France, Germany, Switzerland 
Italy, Spain, the UeSeA.? ‘hat is 
new in the Trade there? You will 
find the answers to this and many 
other questions through “Advertise- 
ment Parade", which offers each 
month 1,000 new advephis ements 
those countries. covered too). 
Ask for ‘opy to-day; cost 8/= 
"Advertisement Parade", 62 Oxford 
Street, “iel.e lUSeum 9072. 
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HAND-PICKED GRETARTI 
The Wigmore pe +, 
Street “.1. °951/2/3. ) 
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weanee® awoniie : iii it dai 
ISCELLANEO''S \PPOINTMENTS VACANT 
PLASTOILS SINDING Prompt service now ired for “rE et street 
Ce orn, port ’ At ne . ; : 
| includin» folding etc. vod salary and wospcts 
enguiries welco nede ePe mn: ladye FLE. 8144. ge 
cs & Sons Ltd., 154 Clerken= 
im a. 2 Nid ans 720% = See eee a , A 
od, EeCel. Takiminus 7363. ADVERTISING. “irst class visuslizer, 
E-bay sna oer Behed artwork, 
i i 
ee ae 


March 30 1956, | 


A D 


TERT 
MEUTS VACANT 


AXTIST 


lettering 
retouching 


First Class Conditions. 


Tel. T2R. 1212 (Ex.15) 
for appointmente 


WAR I 
want another 


GENERAL ARTIST 
(male or female) 


Someone who is able to produce 
high standard layouts and fin- 
ished artwork for a wide range 


an experienced Art Buyer/ 
3s Chaser for our studio. 

; sharinc & Pension Schemes. 
me Mr. Howe (Regent 1081) or 
write stating age, experience and 
salarv required to: SeC. Peacock, 
215/221 Recent Street, London i/.1 


of varied and interesting 
accounts. 


y weeks holiday this year, 
ent working conditions. 


6) 


625 


Ring LAN 8 (Ext 


for appointment. 


BUSINESS OPPORTUNITIES 


TYPOGRAPHER 
wanted by 

ARMSTRONG={JARDEN LTD. 

He must have a modern outlook 


with a sense of typographical 
design; able also to cope un= 


CATALOGUE COVERS 


Makers of several styles in 
Loose Leaf can give prompt 
attention to your recuirements. 
Foil blocked, embossed, screened 
and letterpressed cover matter, 
or customer's printed materials 
made upe LA'TES LOOSE LEAF CO. 
44/45 Regent Strect, Brighton. 
Telsphone 24521 


derstandingly with adaptations. 


FREE LANCE SERVICES 


Good conditions. Congenial 
colleacues. “Write civing details 
of exverience and salary re= 
quired to: 


The Secretary, 
Armstrong-‘iarden Ltd., 
69 New Oxford Street, 
London W.Cel. 


GREETING CARD ARTISTS AND 
DES IGNERS 

Greeting card manufacturers wish 
to contact artists able to design 
attractive cards - Christmas, 
Birthday and Special Occasion - 
suitable for general market. 
Novelty of desirn and/or fold of 
card particularly interesting. 
Roughs or artwork should be sent 
for consideration to 
MASON & CO. LTD. 

207 St. James's Road 
Croydon Surrey 
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the Institute 

a@vertising wil. 

annual dinner <i i 

Hotel on Jednesdsy. April 11. vol. 
the Lord Astor of uocver, chaiman 
of The Times Fuvlishing vo. itd., 
will propose tne toast of the In- 
stitute, to wnict the president, 
Lt. Col. Alan !. Wilkinson wiil 
reply. 

Lord Luke, president of the Lde 
vertising Association, will res- 
pond to the toast of the cuesis, 
which will be proposed by ‘rian 
nacCabe, of Foote,Cone & Belding 
Ltd. 

The dinner will be Sollowed by 
dancing and a cabaret. 

The annual general meeting of 
the IPA will beleld at the In- 
stitute's headquarters at .44 3ej- 
grave Square at 12 noon on the 
same day. It will be followed by 


the members' annual buffet lunch at 


6, Belgrave Square. 


DIRECTORY DeLAYED 


The printing dispute has held up 
work on the 3ritish Association 
of Industrial <ditors' directory 
of house journals. Pubdlication 
will be delayed for some weeks. 
This means that advertisemcnts 
can still be accopted, say the 
BAIE. 


FACTORY SQUIPMENT SHOW 

The fourth Factory squipment 
exhibition will open on Upnday, 
April 9, and will continue until 
Suturday, April 14 at Earls Court. 
The exhibition will be opened by 
the President of the Board of 
Trade, Mr. Peter Thorneycroft. It 
is sponsored by Factory sSquipment 
News and The Factory Manager. 
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47 per cent ‘like’ 
+ V¥ commercials 


' per 
viewers London and the ljiid 
like T! -cxmercials “a lot", 
report *° xesearch (Gallup Poll) 
Ltd. this was tne result of a 
survey rocently carricd out oy 
then. 

In London the percentage of 
those sully in favour of the 
spots was 49 per cent - an incre- 

; threo per cont on a survoy 
56G in the sane area in 


A percentage of 44 fully in 
favour of commercials was rscorded 
this month in 3irminghan. 

A total of 40 per cent in the 
latest survey reported that they 
liked the commercials “a little’. 
Area figures wore: London, 39 
per cent; Birmingham 42 per cent. 
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LTLHADO CELEBRATSS 


With a gathering of over 200 
people, many of whom had travell- 
ed from the continent to attend, 
Albert iiilhado celebrated te 9th 
anniversary of the founding of 
Alvert ijilhado & Go. Ltd. last 
wook. 

fhe guests, who were roprosent- 
ative of many different contin- 
ental newspapers and journals, 
and of London advertising agencies, 
were welcomed by hir. hiilnado, who 
said that every year he virtually 
“shuts up shop" far these parties. 

After the party, representatives 
of the continental publications 
were entortcined at a special 
luncheon. 


NEY EDITOR: F. Hazel, assistant 
editor of the svening Despatch, 
Birmingham, has been appointed 
editor of the North Vestern sven- 
ing Mail, Barrow-in-Furness. 
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NEWS ABOUT PEOPLE 


John Be iutler has joined the 
board of Lee & Nightingale Adver- 
tising Ltd., after nine years with 
the agency. He entered advertising 
after service with the RAF. 

x x x 

Leslie A. Meander has been appoin- 
ted to succeed Clifford s.Walters, 
advertisement manager of TV‘ Times 
since its first numoer. ir. ial- 
ters is moving to new duties on 
the staff of the Daily Mail Ideal 
Home Exhivition. Previous posts 
held by tir. Mander were Scottish 
advertisement manager, and more 
recently assistant advertisement 
‘manager, of the Sunday Dispatch. 
B.F.J. Venables has been appointed 
assistant advertisement manager 
of TV Times. 

x x x 

Laurence Cook, formerly joint 
general manager in the Gold Coast, 
has been appointed general manager 
of jest African Newspapers Ltd. in 
London. {.A-eSkingsley, technical 
manager, has been appointed as- 
sistant generai manager in London. 

Alfred Basigie Osula has been 
elected to the board of ‘est Afri- 
can Newspapers' Nigerian subsid- 
iary, the Nigerian Printing and 
Publishing Co. Ltd. He is the 
first executive director among the 
African members of the Nigerian 
board. 

x x x 

Donald S. Berry, chief engineer 
since he joined the company in 
1939, has been appointed an asso- 
ciate director of Sun Printers Ltd. 
he will continue as chief engineer. 

x x x 

M.R.eV. iihyte has joined S.C.John- 
son & Son Ltd., as manager of the 
auto and maintenance divisions. It 
is a new appointment. Mr. iihyte 
has been with Charles ¥. Higham 
Ltd. and Arthur Knight Co. 


On her retirement at the end of 
this month, Beatrice L. Parker 
will have completed 36% years as 
advertisement manager of the 
House of Pitman. In all she has 
been connected with the press for 
47 years. She is a founder mem- 
ber of the women's Advertising 
Club of London, and was honorary 
treasurer for six years. 

x x x 

Peter Paine, at present with 
Odhams Press Ltd.'s advertise- 
ment department, is joining Tele- 
vision Audience Measurement Ltd. 
as a senior client executive. 

x x x 

Raymond Hazell has resigned his 
directorshipsof Hazell Sun Ltd. 
and its subsidiaries, owing to 
ill-health. He will continue in 
a consultative capacity. 

x x x 

Hugh Astor has joined the board 

of Tne Times Publishing Co. Ltd. 
x x x 

Mervyn Francis, an account su- 
pervisor with Foote, Cone & Beld- 
ing Ltd., leaves on iionday for a 
three-week business trip to the 
USA. 


x x x 
>... Tiller has joined Longmans, 
Green < Co. Ltd. as secretary to 
the company. 
x x x 
Alan Rigby Jefferson has joined 
Samson Clark & Co. Ltd. as per- 
sonal assistant to 2.A. Loader, 
a director. He has worked in 
advertising in a number of con- 
tinental countries. 
x x x 
John Chitty, formerly adverti- 
Sing manager and PRO of alter 
Lambert & Sons Ltd., has joined 
Castle ungineering Product Ltd. 
as sales manager. 
x x x 
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CURRENT ADVERTISING AT A GLANCE 


ACCOUNTS 


PINAUD LTD., perfumers, for Tibben- 
ham Publicity Ltd. Only. a small 
amount of advertising contempla- 
ted at this stage. 

VIYELLON, new brand of wool and 

¢ nylon hosiery to be marketed in 
the Autumn by William Hollins 
&* Co. Ltd., for Lovell & Rupert 
Curtis Ltd. 

CHERRY HsERING LIQUEUR, for Will- 
ing's Press Service-Ltd. 

SAVAGE & PARSONS LTD., manufacturers 
of remote handling equipment for 
toxic and radio active materials 
for Technical & General Adverti- 
sing Agency Ltd. 

LEE LONGLAND & CO. LTD., for Nich- 
olls Dorrity Advertising Ltd., 
Birmingham. 

ASSOCIATION TELEVISION LTD., for the 

} J. Walter Thompson Co. Ltd. 


CAMPAIGNS 


JEAN SORELLE LTD., using women's 
magazines and Daily Sketch for 
Aque-Foam bubble bath. (Samson 
Clerk & Co. Ltd.) 

PYE LTD., using national and pro- 
vincial press, window streamers 
etc., for new “lay-buy" schem. 
(Arks Publicity Ltd.) 

LIBBY, MCNEILL & LIBBY LTD., using 
commercial TV for Libby's Evap- 
orated Milk. (1.3.3rowne Ltd.) 

SALES AFFILIATSS LTD. (proprietors 
of Jamal systems of permanent 
waving), using national and trade 
press, posters and pointof-sale 
aids, to be launched soon. 
(Lovell & Rupert Curtis Ltd. ) 

PRIGIDAIRE DIVISION OF GENERAL 


IRISH SPENDING: 


MOTORS LTD.,: using full pages, 
half-pages and double-page spre- 
ads in colour in national, gen- 
eral and women's magazines, and 
spots on commercial TV. (Foote, 
Cone & Belding Ltd. ) 

CITY MAGAZINES LTD., using Radio 
Luxembourg for Blighty magazine 
(Gordon & Gotch Advertising Ltd. ) 

ARVIN ELSCTRIC LID., using nation- 
al dailies and trade press for 
Arvin Fernbrook electric shaver. 
(Saward Baker & Co. Ltd.) 

THANPIT LITD., using papers in Leeds, 
Birmingham, Glasgow and Manches- 
ter, trade press and commercial . 
TV in London area for new clean- 
ing pad. (Industrial Publicity 
Service Ltd. ) 

GLAMOUR GIRL NYLONS, using women's 
magazines including Woman and 
Woman's Own, point-of-sale mat- 
erial, etc. (Smedley Advertising 
Service Ltd. } 

DUNLOP RUB3ER CO. LTD. (FOOTWEAR 
DIVISION) - ACCESSORIES SECTION, 
using national, provincial and 
trade press for Resifort soling. 
(C.F. Higham Ltd. ) 

NATIONAL MILK PUBLICITY COUNCIL, 
using national dailies, trade 
press, leaflets and bottle col- 
lars for school holiday cam- 
paign. (Mather & Crowther Ltd.) 

SHREDDED WiEAT CO. LTD., using co- 
mmercial TV in Manchester in 
May. (McCann-Erickson Adverti- 
sing Ltd.) 

$.C. JOHNSON & SONS LID., using 
national dailies, Sundays and 
women's magazines for Johnson's 
Wax and Lavender Wax competi- 
tion. (Erwin liasey & Co. 

Ltd. ) ; 


Expenditure on government advertising in Irish daily 


newspapers in 1955 was reported to the Dail (Parliament) in Dublin last 


week by the Minister for Finance, Mr. Gerard Sweetman, in 
a@ question to have been: Irish Independent, £7,075; Irish 
Irish Times, £6,719; Cork Examiner, £3,651; Evening Mail, 


replying to 
Press,£7,573; 
£844, 


ll, 
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e SALES AIDS «+ DISPENSERS... 
he! 
Wane: 


We deigh “Em 


Whether it is metal, wood or 
wrought iron 


WE ARE THE 
ACTUAL 
MANUFACTURERS 


~ , Designed by 
< CHAS. F. HIGHAM LTD. 
Our experience of Sales and practical advice is readily available to you. 


Let us submit ideas and prototypes and prove how reasonable and 
Designed by MOREY (BARNET) tTD. @fficient a permanent display can be. 


MOREY (BARNET) LIMITED, BARNET, HERTS. Telephone: Barnet 3222 
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TD Veer 


the 


smaller advertiser 


Cost per thousand actual viewers of a 30- 
second spot on Associated-Rediffusion (in- 
cluding bonus) is now in some cases as 
low as 7]-. 


This makes TV an economic medium 
for the advertiser by any standards. But 
Associated -Rediffusion can do better 
than that for the smaller advertiser. 


£55 will buy you a five-second slide and 
a nine-word message on Associated-Rediffu- 
sion. £200 will get you a seven-second 
time spot at peak listening hours. 


If you know of a cheaper way to get 
your sales message into 650,000 homes 
with the same impact, and when the 
prospects are at their most receptive, 
we'd like to hear it. 


If you don’t, then perhaps you’d like 
to hear more about what Associated- 
Rediffusion can offer the smaller adver- 
tiser. Ask your agency for details, or 
get in touch with Associated-Rediffusion 
direct. 


ASSOCIATED-REDIFFUSION 
Monday to Friday — Every Day a Shopping Day 


ASSOCIATED-REDIFFUSION LTD., 


Television House, 


Kingsway, W.C.2. HOLborn 7888 


— — : 
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‘Flemish fortnight 
in Scarborough 


To conpensate for the increas- 
ing number of British people who 
are taking Continental holidays, 
Scarborcugh publicity committee 
is considering a scheme to hold 
a "Flemish Fortnight" during June, 
as an attempt to attract Dutch 
holidaymakers to the town. 

Jates will be June ll to 24. 

The town council is to bé ask- 
ed to send the Deputy Liayor, the 
Towmm Clerk, the publicity officer, 
S.li. Fewster and the press officer, 
Colin Crofts to Holland after 
Naster to conduct a publicity cam- 
paign there. 

The committee regards Scarborough 
as particularly well placed to 
cater for Dutch visitors, for there 
is a very good steamer service 
between Rotterdam and Hull. 

t is proposed to hold exhibitions 
publicising Scarborough in Rotter- 
dam and Ansterdam to interest the 
Jutch in the town. 

Films will also be showm, ad 
Dutch travel agents will be asked 
to promote Scarborough displays 
and place press advertisements. 

x x x 

When the Carson Pirie Scott Co., 
a large department store in Chi- 
cago, stages its annual Internat- 
ional Fair this year, posters 
depicting -curborough and its 
activities will be displayed. 

The uwayor of Scarborough, Ald., 
iiles Bird, has received a request 
fran the store for the posters, 
which will be used, together with 
posters fran the rest of the world, 
to cover the walls of the canpany's 
nine-storey premises aid in 42 
show windows. 


VESPA AGENTS: John Hurd 4ssociates 
Ltd. are handling press publicity 
for Douglas (Kingswood) Ltd.'s 


Vespa motorscooter and Douglas Drage 
onfly m-torcycle. 
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Special control’ 
on Dartmoor 


The Dartmoor Jational Park Com- 
mittee is to ask for approval in 
principle for the making of an 
order designuating the park as an 
area of special control for ad- 
vertisements. 

This follows a recommendation 
by the landscape disfigurenent 
sub-committee that such an order 
should be sought. 

istrict councils will be con- 
silted before any decision to 
exclude any of the urban areas in 
the National Park is taken. There 
will also be talks with the Nat- 
ional Parks Commission, the out- 
door advertising orgm isations, 
and the Council for the Preservat- 
ion of Rural England. 


NET DISPLAY UNITS 


New display units are now being 
offered on loan by Dunlop to 
stockists. The units, which can be 
used to show either rain-wear or 
sports-wear, are adjustable, con- 
sisting of four back panels 5ft 
6ins high and 3ft wide. The side 
panels are in green and the two 
centre in cream with the Dunlop 
trade mark in black and white. 
The centre panels also carry a 
copy of the design which is being 
used “n Dunlop's co-operative ad- 
vertising scheme. 


WELSH DRIVE: To place its trade 
drive" ‘on a par with Scotland's”, 
the Welsh Economic Development 
Council has decided that it should 
form committees of the council in 
London, America and Camada, and 
appoint agents throughout the 
world, to help promote Welsh trade 
and give more publicity to the 
“achievments and facilities of 

Jd es". Another aim is to attract 


plant investment by large manufac- 
turers. 


_—_ the Royal Counties Branch of the I: 
ociation held a panel discussion on "R 
ei viens ote) Mai John Ryan, vice-cha 
Ltde, said that 30 pe. 1% of all goods sold in th country were sub- 
ject to price fixing j 
The other meabers of LS 
Wiss Helena Ceffers, a fashion nsultat and merchandi 
iR.S. Falk, managing director of the “arket Vevelopment Co.Ltd., Je wur- 
iray Grammer, director-general, purchasing stores, ational Coal Board, 
tand _— Baldwin, general sales manager, Champion Plugs. 
' ky. Murray Grammer was firmly opposed to resale price maintenance, 
pand henaien that it led to inefficiency in business. Je also claimed that 
(it was a cause of inflation. The proposed Restrictive trade Practices 
-Bill was an “inadequate measure", he said. 
re Falk pointed out that the price wes a vital part of the advertising 
‘story, together with the brand nane which went with it. Later, in reply 
to a guestion he said that he did not like the maintonmee of prices 
by @ group of manufacturers, but saw nothing wrong if one manufacturer 
wished to do s0. 
x x x x 
Miss Geffers said that branded _— were “half-sold by oe 
ampaigns" before they entered the shops, and manufacturers were it- 
led to take this i ns ide ior She cioted the case of a B: itin 
. product sold in Belgium which was ger vy regarded as slightly inf 
‘ior to that of a Sern mpeti The 1 ians vrefcrred, however, 
‘the British product - because it was priced and brant nd the manue 
‘facturer had sr on ey 1 effort on — 

Mr. Ryan said that a very ~ood orgment 3 ‘av0 f tne proposed bill 
was that while the member s of th ig b ions" could look after thee-- 
selves, the little man was unable do so, aid the bill would protect 
hine nother importanrt point, ! shouczht, was that the public would 
lose confidence in an article which wes sold at oe price in one : lace 
endat another price elsewhere. From the point of view of the manufac- 
turer, his view was that resale price maintenance was an important face 
tor making for the success of market research and planning. 


e 
we 


ON THE liOVE. COOKERY BOOKLET 


David Allen & Sons Ltd. have A 16 parse booklet on coconut 
announced that fron Tuesday cookery will be published with 
April 3, their North-Jest i the April issue of Good House- 
will occupy new premises at keeping.e The booklet will be ill- 
Pembroke Place, Liv rerp ool Se ustrate md will contain some 

Their st. iielens branch office ae issue will also 
has also recently moved to : contain th ird of its “holiday 
premises at l, Knows ley : vista" eile: the subject this 

e at oe, time being Yugoslavia. another 

Leathley Publications special editorial feature will be 
Koch Processes Ltd. have moved to on the making of decorative acc- 
14, Greek Street, Londin, ‘i.l. 


hane. 
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Advertising and business 


In advertising its services end 
janine affect the community at 
manag, 
Provident Institution. By 
could help to caeanenge @ sense of 
realistic attitude towards 
at t ¢ sane time call on personal 
quelities upon wiich ovr whole fu- 
ture depends. 

"Good examples 
mind", 


of what I have in 
re says, “are advertise- 


nents dealing with exports, notably 


in the engineering industrics. In 
ng overseas trade they also 
ide facts end firures which 
strate the discussions 
that are now a 
the news and at 


says, has only 
the surface" as 
impressing the thinking 
of all political persuas- 
se influénce is out of 
to their number" - is 


diate opportun- 
firm to act on its 
i on an approp- 
ing information 
nstance with «n- 
ployees and shareholders and cust- 
umersSe Similar steps by the nat- 
ionalised iniustries, as large 
enployers, could be very valuable 
pra: rb a more dynamic atti- 
tude today he siyse 


rran the beciming 
il, all subsidiary companies 
Albert 3. Reec & Co.Ltd. 


group manufacturing corrugated 


fibre-board casec, corrugated rolls, 


and allied products will be amal- 
gamated into Keed Corrugated Cases 
Ltd. The companies concerned are 
the .edway Corrugated Paper Co. 


Ltd.e, the iiational Corrugated Paper 


CoeLtd. and the Thompson & Norris 


anufacturing Co.Ltd. 


director, states in the enn»: 
this means, 


our “vital ceper isnce" 


which was 


3 . 
,0OUS, : iG 


‘we, Sir John Honn, 


reror ’ the Uni 
mon . ane month 
é urpose, promoting a more 
on world trade, 


ee ee 


Film show for 
typographers 


The typographers' group of the 
of Industrial Artists is 
to organise an evening of 

on lesign and the 

the drawn letter. 
will take place at the Brite 

souncil Theatre in Hmover 

treet on Frida April 20 at 


Delle 
The films to be showm will vary 
in length from lg minutes to 25 
whole show will last 
three-quarter Se 
: ca to be shovm 
wi 1 ettre", of 10 minutes 
which the evolution of 
the alphabet from the writings of 
early civilisations to the pres- 
ent day. This was included in 
last yoar's show, but is to be 
repeated at members' requests. 
Another 10-minute film in the 
prozrarme is the “story of Time" 
made in 1949 by the-J. 
4alter +hompson Coe for the Ro- 
lex Watch Co. 
The lonzest film will be the 
25 minute feature "The : History of 
iritine,) which was made in 1948 
the Ministry of Education. It 
nf & spoken commentary. Like 
“La’ Lettre" it traces the evolut- 
ion of the written word. 
"D for Yesizn", made for the 
Danish Govermment, and "Black and 


Taite", for the Bowater Paper 


Corporation, will also be showm 
during the meeting. 


ah (yes LY 
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Industry's job fo sell 
and. advertise 


During a.debate.on employment in 
‘tthe House of Commons last week, 
the-Minister of State, Board of 
iTrade, Mr.AeX. i. Low, said that 
it was ultimately the job of in- 
dustry to sell its goods and to ad- 
vertise them, and industry did the 
business of fairs and exhibditions 
oversoas “extremely well". 

“The Federation of British in- 

ustries are running a pavilion 
for the British industry at Damas- 
cus this year. The Government have 
not altered their policy in this 
matter, but it is clear to us that 
there are certain areas of the 
world, particularly in Asia, where 
ithe grouping together of national 
exhibitions for prestige reasons 
may be particularly importmt, 

and we are considering what steps 
should be taken, if any, in those 
areas," he said. 

“Our support for exhibitions is 
not confined to what I nave just 
said. je staff and pay for small 
displays in inquiry bureaus at a 
number of fairs, and our expendi- 
ture for this purpose has increas- 
ed five-fold in the last five years. 

“British Overseas Fairs Ltd., a 
subsidiary of the FBI, is financing 
@ British pavilion. That stand will 
not occupy an abnormally large pro- 
portion of fair space." 


GOVERNMENT SUBSIDY 


The Government was at present 
making a direct 
expenses of the 
licity Council, 


contribution to the 
Wational liilk Pub- 
which has as its 
main object the encouragement of 
the consumption of liquid milk, said 
Mre De Heathcoat Amory, lLiinister of 
Agriculture, Fisheries and rood, in 
the House of Commons last week. 
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£200 PRIZE FOR 
BIF INVENTION 


Ten new inventions-for.use in 
the house and garden will be shown 
on 3BC television in a special”3ri- 
tish Industries Fair’ Inventors' 
Award programme on April, 25. 

The votes of viewers will decide 
the winners of a 2200 first prize 
and 290 second prize, awarded by 
the BIF Ltd. The two winning in- 
ventions: will be seen in a five- 
minute television spot the follow- 
ing week, wnen it is noped to in- 
terview the prize winners. 

The competition is being organis- 
ed in conjunction with Leslie liard- 
ern of the BBC Inventors’ club. 

Competition entries will be dis- 
played during the BI? on the [TV 
inventors' Award Stand at Olympia. 
Household and gardening experts 
will choose the ten inventions to 
be shown on television. fhe 3I 
is being held simultaneously at 
Olympia, London and Uastle 3rom- 
wich, Birmingham, from April, 235 
to May 4. The Olympia Fair will 
be officially opened by Mr.i.A. 
Butler, Lord Privy Seal. n the 
same day, the Russian leaders, Mr. 
Khrushchev and Marshall sulganin, 
will visit Castle Bromwich. 


NEY ADDRESS: The St. Bride's 

Press Ltd., publishers of ihe Sur- 
veyor and kunicipal and vounty un- 
gineer and Advertising xeview, have 
moved into new offices at 42 Xus- 
sell Square, London. ivl. 


FILM TA. Ke aAnare 
a selection of his advertisin 
films for both the cinema and TV 
and will talk to members of tne 
Institute of Public Kelations at 
the British Council theatre, lan- 
over Street, next Friday, April 6. 


Sarrus will show 


- 
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ADVERTISING DIARY 


Monday, April 2 
PUBLICITY CLUB OF PETBRBOROUCH ladies day. 

Tuesday, April 3 
BERKS & BUCKS PUBLICITY ASSOCIATION luncheon meeting. J. Patrick Hearne 
on “The Greatest Show on Zarth". Royal Hotel, Slough. 

Wednesday, April 4 

BRITISH DIRECT MAIL ADVERTISING ASSQCIATION teatime talk by 5.J.C. Ham- 
ertone Royal Scottish Corporation Hall, Fetter Lane. ADVERTISING CLUB 
OF OXFORD meeting. E.D. Hess on “Advertising in the Picture". 

Friday, April 6 
PUBLICITY CLUB CF LEEDS NABS night. Capitol Ballroa, Meanwood. 8 PeMe 
PUBLICITY CLUB OF GLASGOW luncheon meeting. Speaker Eddie Fraser. Gro- 
svenor Restaurant 12.55 pem.e PUBLICITY CLUB OF THE COTSWOLDS annual 
dinner dance. Queen's Hotel. Newspaper & Advertisers' Golfing Society 
weekend at Sandwich starts. INSTITUTE OF PUBLIC RELATIONS film showings 
by Andre Sarrut. British Council Theatre, 6 p»m. 


900 ) at London Gala 


One of advertising": 5 biggest social “events of the year - the Publicity 
Club of London Gala - again attracted a large number of people. Nearly 
900 members, friends and guests attended the function at Grosvenor liouse 
main ipa Des a pegs 0 tive, W. Harold Butler, Saward Ba- 
: ; - ker & Coes paper, Spicers Ltd. 
on ea be watt ae hundreds of . 44 Tullis Russell & Coss printing, 

The toast of the Publicity Club hates ae aia 
was proposed by Jack Train, and 
Reg. Cooper, chairman, replied. PRESIDENT RE-ELECTED 
Many firms supplied gifts for the , 
raffle, and table presents for the Oe cen — 
ladies were supplied by Yardley Ltd. 0. eee we ae eee 
and Woman's Own (George Newmes Ltd.) Spee TPs We Bis Bee» = 
Publicity assistance in connection Nestwcel, was re-elected 7 
with the printed programme and the of the club. 
tickets was by the following: Crea- 


| ee WEEK'S MISE CRAM 
J.R.W. Worrall, a member of the executive camit- 
tee of the Publicity Club of Leeds, wm the Dutson 
Cup, which is awarded annually at at the club's annual] 
public speaking contest. 
x x x 
Members of the Birmingham Publicity Association 
organised a spec iumcheon on the occasion of 
the retirement of George Hitchings, Midlands repre-|"That's the trouble 
sentative of Amalgamated Press Ltd. Carruthers did retum 


x x x ; to normal working on 
The Wanen's Advertising Club of London were givenituesiay, and —eon 


an accOunt of the political and economic progress |>.j16, considerably.’ 


Of Rhodesia and Nyasaland by Sir Gilbert Rennie. 


— 
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CRAFI 


UNIONS MEETING PRINT EMPLOYERS 


fe ™ i) - 
Ire Ly 


30, 


Nearly 16,000 London printing employees returned to normal working on 


Tuesday morning following the 
Friday night. 


sudden ending of the print dispute last 
The dispute, which was entering its third moth, collap- 


sed completely without warning just when conditions were looking their 


blackest. The end came as a comn- 
plete surprise to most publishers 
and advertisers. 

On Thursday last week, a state of 
deadlock existed following th 
break-down of talxs at the Ministry 
of Labour over retrospective pay- 
ment which the union demanded. The 
London Typographical Society ann- 
ounced: “We shall stand firm", and 
after rumours of internal vnion 
strife, a resolution of confidence 
in the union's executive was passed. 

| On Friday, as a direct result of 
, union approaches to the enaployers - 
,and unknowm to most people in the — 
| printing trade - the talks were 

re-opened. Later that evening the 


London Master Printers' Associatia 
announced that following a meeting © 


between themselves, the LTS snd 
the Association of Correctors of 
the Press, a resumption of normal 
working had been agreed. The LTS 
had agreed to resume normal working 
without any promise of retrospsc- 
tive payment - the point on which 
negotiations had failed. 

The LTS and the ACP told the 
employers that on the previous day 
they had had talks with the Typo- 
graphical Association and the Anal- 
gemated Society of Lithographic 
Printers, two other craft unis 
with whan the enployers had not 
made agreements. A decision had 
been taken to suggest to the em- 
ployers that joint negotiations 
with the four craft unions should 
be started on a "common policy” in 
matters which affected then all. 

Realising that the employers 
would not be prepared to negotiate 
with the four unions while members 
of two of them were not working, 


the LTS and the ACP suggested 4 re- 
turn to normal work without any 
condition or retrospective payment. 
This, the LTS described as a " 
plete change in the situation". 

"The men will return on the wages 
and couditions operating prior to 
the imposition of restricticnsin 
January", says an LIPA statement, 
which adds: "At the union's request 
the IMPA are recormending that an- ~ 
nual holiday entitlements in due 
course should not be affected by 
the break in anployment? 

Because of Easter, few publica- 
tions will be able to resume pub- 
lication this week. Representatives 
of the four wions - the LTS, TA, 
ACP and the ASLP - were meeting at 
the Ministry of Labour on Tuesday 
as this edition went to press. 


News in briet 

The Publicity Club of London's 
Crawford Cup was presented to An- 
drew Watson, @ menber of the cam- 
paigne division of the CQI, by Sir 
Seymour Howard on Monday night... 
New marketing manager of Cater- 
pillar Tractor Co. Ltd. is G. G. 
Deakin, formerly with the Marshall 
Organisation...The Publicity Club 
of Nottingham beat the Leeds and 
Sheffield clubs in the Northern 
area contest of the National Ad- 
vertising Public Speaking Competi- 
tion «se. Funeral of HF. Knox, 
circulation manager of Odhams Press 
magazines and periodicals took 
place last Friday ... Greenlys Ltd. 
are to handle the account of Raca- 
san Ltd... Memorial service for A. 
S. Mitchell, late advertisement man- 
ager of the Daily Telegraph was held 
on Monday. 
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Every single signplate 
TYRE SERVICE dpeatoatll anteed for 
3 years 
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EF) :The Cowling 
| Guarantee 


Every Cowling sign is guar- 
"| anteed for 3 years against 


FADING 

CHALKING 
DISCOLOURATION 
or DETERIORATION 


unless caused by mechanical 
damage. 


Cowling 
of Charlton 


make more outdoor signs than any similar organisation. 


N. L. COWLING (CHARLTON) LTD., 
ARMSTRONG GARDENS, WOOLWICH ROAD, 
LONDON, S.E.7__ Telephone : Greenwich 0051/2/3 
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A WISE HOUSEWIFE 
NEVER FORGETS! 


Posters on David Allen sites 
remind her every day of a wealth 
of products, both staples and 
luxuries. Are you making full 
use of this aid to increased sales? 

David Allens can offer full 
poster coverage of Scotland, 
North East and North West 
England, North Wales, Northern 
Ireland and Eire. 


David Alien & Sons Ltd., 7, Buckingham 
Palace Gardens, London, S.W.1. 
Telephone: SLOane 0711. 

Telegrams: Advancement Sowest London 


Area Offices in GLASGOW, NEWCASTLE UPON TYNE, LIVERPOOL, BELFAST, DUBLIN 


Printed and published by the proprietors, Business Publications Ltd., 
Mercury House, 109-119 Waterloo Rornd, London, S.£.1. (Waterloo 3388). 
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